
  English 1302: Composition II 

 

Awareness Campaign Comparative Analysis 

(200 points) 

 

 

Select a national or global issue you find interesting (e.g., child adoption, clean drinking water, 

autism, poverty, child hunger, veteran suicide) and then identify a nonprofit, public, or private 

organization whose mission includes raising awareness of or support for this issue. Locate the 

organization’s awareness campaign materials and select six pieces to evaluate (e.g., flyers, 

sponsored news articles, radio or television PSAs (Public Service Announcements) or interviews, 

social media blasts, YouTube videos).   

 

This project includes three components: 

 Analysis essay 

 Campaign Contribution 

 Audio essay  

 

Component 1: Analysis Essay 

Analyze the differences in the campaign materials based on the rhetorical principles you’ve 

learned about throughout the course. Consider the differences in the messages while also being 

aware of the brand or central message the organization wants to send about this issue. Synthesize 

your findings in a typed digital essay of at least 800 words; your essay should integrate samples 

of the campaign materials you evaluated.  

 

Academic Integrity Notification: 

Failure to adequately cite material from this essay or ideas that are not yours may result 

in an automatic failing grade.  You should cite your material using both in-text citations 

and a References page using the 6th edition of APA format.  

Component 2: Campaign Contribution 

Now that you have a good understanding of how this organization advocates for the issue in 

question, create your own campaign contribution. Your campaign contribution can be print, mass 

media, or digital media – or a combination. You can design a print material: flyer, billboard, 

newspaper/magazine spot; you can record a PSA to be delivered via radio, television, or social 

media; you can design a social media campaign (Facebook, Instagram, Twitter). Design your 

contribution with the organization’s needs and values in mind while being cognizant of who you 

are trying to reach and what you want them to do or think. *Note: if you choose social media, 

you’ll need to design at least three pieces of communication in order to equal the effort of, let’s 

say, a flyer.  

 

Component 3: Audio Essay 

Finally, you’ll record an audio essay that will pitch your contribution to the company for 

inclusion in its awareness campaign. Explain your campaign material and how it fits into the 

organization’s mission and branding. Why should they include this? What design elements have 

you included that you want them to recognize? Submit your audio essay using the ShareStream 

dropbox on our course Blackboard site. Please reference the list of file types ShareStream can 

accept (also available on the course Blackboard site).  
 


